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FOR IMMEDIATE RELEASE

Aero Products Hires New President and Chief Executive Officer

Schaumburg, lll. (April 13, 2006) — Aero Products International, Inc., an innovator and leader
in the temporary bedding industry, is pleased to announce the addition of Tim Horne as
president and CEO.

With over 30 years in the consumer products industry, Horne brings with him extensive
experience in increasing profitability and product quality. He will play an integral role in
managing Aero’s internal operations and external sales and marketing efforts for the AeroBed®
and Aero® Sport lines.

Horne spent the last 18 years at the W.C. Bradley Co. in Columbus, Ga. He was CEO of
the Char-Broil division for 16 years and simultaneously served as group president of the W.C.
Bradley Co. Home Leisure Group for the last seven years. Prior to these posts, Horne served
as executive vice president for Char-Broil.

At Char-Broil, Horne’s unique focus on consumer and customer needs led to changes in
product development, including stylized grill options. With improved products, Horne created
successful launches that enhanced consumer perceptions of the brand. With Horne’s
leadership, the Char-Broil division overcame sales obstacles and was transformed into a
category leader.

Horne holds an M.B.A. in marketing from the University of Dayton and a B.S. in international
business from Bowling Green State University.

“At Aero Products, we are dedicated to making quality products that will best meet our
consumers’ needs,” said Lori Glass, senior vice president — marketing for Aero Products. “Tim’s
insight into the consumer mindset and innovative ideas will help us to further the Aero brand into
exciting new arenas while exceeding our high quality standards.”
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Aero Products International is a leading producer of premium, air-filled products under the
AeroBed® and Aero® Sport brand names. Aero Products provides quality-conscious consumers
with unique, innovative, air-filled products and accessories that have superior levels of
convenience, comfort, durability and style. Aero’s products are all backed by the Good
Housekeeping Seal. The original AeroBed was developed in 1992 and Aero Products has since
adapted its inflation technology and superior quality to a wide array of products, ranging from

indoor and outdoor bedding. For additional information, visit the Aero Products Web site at
www.thinkaero.com.
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